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POWERING
PURCHASE
FREQUENCY

When customers can get what they want or need, when they need it, without the stress of a
large upfront payment, they shop more often. And Afterpay proves it: more than half of
businesses (53%) report an increase in repeat purchases after adopting Afterpays®.

13X 937

AVERAGE ANNUAL FREQUENCY FOR AN
INCREASED AFTERPAY CONSUMERS®

BASKET SIZE

207 .

BUSINESSES SEE AN INCREASE IN
REPEAT PURCHASES AFTER ADOPTING
AFTERPAY?

C )

“AFTERPAY HAS BEEN INTEGRALTO C )
OUR SUCCESS”’
66 9
Afterpay was a natural fit for perfume, bath and body brand Hideaway Beauty. AFTERPAY DRIVES LOYALTY
“Afterpay aligns perfectly with our goal of affordable luxury,” says marketing Whenever optometrist Bailey Nelson opens a new store around the
manager Galen Graham, who explains that Afterpay increases basket size by 20 world, it launches with Afterpay.
per cent.
_ . - . Not only does Afterpay help attract new customers, but it boosts basket size by
It drives onalty, he says, “The convenience and erX|b|I|ty of spreadlng 10 per cent and drives |oya|ty by increasing Shopping frequency.
[customers’] payments makes it easier for them to indulge in their favourite
products or try new fragrances. Afterpay encourages repeat purchases and “We know that Afterpay builds loyalty for our brand — we can see itin the
loyalty.” numbers,” says co-founder Pete Winkle.
BOOSTS

BASKET SIZE

1 o /o A 5 Afterpay’s economic impact in Australia report

8 Afterpay, Internal Customer Demographics as of Q4 2024
7 Afterpay’s economic impact in Australia report
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( AFTERPAY DAY )

A SALES SURGE

WHEN YOU

Driving sales means driving excitement -
and that’s easy during the festive season or
a big retail moment like Mother’s Day.

BUT WHAT ABOUT THE IN-BETWEEN?

That’s where Afterpay Day comes in.

Twice a year — in March and August — Afterpay Day turns
a standard trading weekend into a high-performance
event, designed to boost engagement, drive traffic and
lift sales when you need it most.

And it delivers. Afterpay Day has become one of Australia
and New Zealand’s major retail moments. Media outlets
cover it. Influencers post about it. And businesses enjoy a
welcome sales boost as well as an influx in new
customers. Last Afterpay Day, seven orders were placed
every second. This year, will they be shopping with you?

WANT IT MOST

1.Im

CUSTOMERS SHOPPED AFTERPAY DAY

247

SALES UPLIFT FOR PARTICIPATING BUSINESSES

397%

AFTERPAY DAY CUSTOMERS SHOPPED WITH A BUSINESS
THEY’VE NEVER SHOPPED WITH BEFORE®

Partnering with Afterpay across retail
e moments can be powerful for your

business. Get your brand in front of

ready-to-shop customers via the

Afterpay Shop Directory, access free
marketing assets and more.

Plan ahead for 2026 here.

UPLIFT IN NEW
CUSTOMERS

607%.

FACTORY BUYS

“AFTERPAY DAY GREW
SALES BY 667"

Afterpay Day has become a cornerstone of
Factory Buys’ marketing calendar, says CEO Kate
Gaske.

During Afterpay Day in 2025, the business
recorded a 66 per cent increase in sales and a 60
per cent uplift in new customers.

“It’s really big on our calendar,” says Gaske. “It’s
basically our Black Friday, EOFY sale, Boxing Day
— and Afterpay Day.”

0Z HAIR & BEAUTY

“AFTERPAY DAY HAS BECOME
A MASSIVE EVENT FOR US”

Afterpay Day delivers a range of benefits to
beauty retailer Oz Hair & Beauty.

“We get a lot of traffic to our site,” says co-
founder and COO Guy Nappa. “We can see that
our customers are waiting for these events.”

Last year, sales surged by 157 per cent during
Afterpay Day and Oz Hair & Beauty saw a 168 per
cent increase in new customers. Nappa says,
“Afterpay Day is another thing that Afterpay has

done really well on the consumer behaviour front.

They drive loyalty and help with new customer
acquisition.”

SALES SURGED

157% 4

8 All Afterpay Day data Internal Afterpay Data, 14-17 August 2025.
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Signing up to Afterpay is simple, easy and
free. Whether your customers are foodies or
football fans, tourists or tech lovers, you
simply visit Afterpay For Business to sign up.

SEAMLESS
INTEGRATION

Integration is just as effortless — regardless of whether
you’re an in-store business, an e-commerce retailer or an
omnichannel merchant.

If your website is created with one of the major e-
commerce platforms, such as Shopify or WooCommerce,
activating Afterpay is as simple as downloading an app
and following the instructions. In-store integration is just
as smooth.

For franchises, we offer a tailored and personal approach
to integration. Click here to get started.

BALSAM HILL

4 )
— JUSTFILL OUT THIS FORM,
[# AND WE'LL HELP YOU GET
STARTED TODAY.
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IN GLOBAL
- SALES (USD)

“INTEGRATION WAS
STRAIGHTFORWARD”

Balsam Hill partnered with Afterpay to offer its
customers the flexibility to pay for festive decor
and ultra-realistic, premium Christmas trees in
instalments.

From the beginning, Afterpay was “unbelievably
responsive” and the integration was
“straightforward from a tech standpoint” says
Jennifer Howard of Balsam Hill, which has sold
millions of trees around the world.

As aresult, the partnership with Afterpay yielded
$1 million USD in global sales within the first five
weeks alone. “We have seen tremendous growth
year over year in conversion,” says Howard. “As
well as a reduction in cart and checkout
abandonment.”

NSTANT
IMPACT



https://www.afterpay.com/en-AU/business/franchise
https://www.afterpay.com/en-AU/business/afterpay-for-business-anz
https://www.afterpay.com/en-AU/business
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“Join over 425,000 global businesses
pay. '
powers sales for businesses |

imes;and in quiet periods. Make 2026t
“year you grow faster, with Afterpay.
£ .
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