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Welcome to

Buy Now Pay
| ater’s everyday
spend era.

BNPL has expanded from wardrobes to other
purchasing moments, including anything from
the weekly shop to wellness appointments.

Discover why more customers expect flexible
payment options wherever they spend.
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Reach new
customers.

Offering BNPL means tapping into a new audience. Afterpay has 4.4m
active customers across Australia and New Zealand*?, and 71 per cent
are Gen Z or Millennial.*® Adding Afterpay at checkout means connecting
with next-generation customers who can future-proof your business.

65% s

Afterpay merchants reported exposure to new customers since adopting
Afterpay.?°

“There are customers who specifically look
for Afterpay”

When the founders of Dazy Dog set out to create orthopaedic dog beds that were supportive and

Everyday spend is up for grabs — and increasingly, it's going to retailers who offer alﬁo styllgsr]c, they kne\;yttheydcguIQn t”cut cornefrs ondma"&erlals ﬁr fle5|gn. Most brands make you
flexibility at checkout. choose between quality and design,” says co-founder Aaron Nolan.

No Afterpay? No sale.

Dazy Dog offered Afterpay from the outset to make its premium beds more accessible — and over
the past year Afterpay customers have spent $1.2 million with the brand.

42 % Q( Beyond payments, Afterpay also drives discovery, adds Nolan.

“There’s a whole segment of customers who specifically look for Afterpay at checkout. If you don’t
Afterpay customers would shop elsewhere if Afterpay wasn’t available at an have it, you've lost them before they’ve even considered your product,” he says. “Customers [alsO]
everyday retailer.2? find Dazy Dog through the Afterpay app and platform who might never have found us otherwise.”

18 Afterpay internal data, March 2025
1% Afterpay internal data, June 2025
20 Afterpay’s economic impact in Australia report

21 Afterpay Everyday Spend Customer Research
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Powering purchase
frequency.

Flexible payment options don't just help customers, they drive repeat behaviour,
and Afterpay proves it. More than half of businesses (53%) report an increase in
repeat purchases after adopting Afterpay.?2

40% =

Afterpay customers would shop more often with an everyday spend merchant if Afterpay
was available.?®

BAILEY NELSON Qem@

“Afterpay drives loyalty” “Afterpay keeps customers coming back”

Whenever optometrist Bailey Nelson opens a new store, it launches with Afterpay. Pharmacist Bard Kalati of Annerley Midnight Chempro Chemist says that

. . customers will often call ahead to find out whether Afterpay is available before
Not only does Afterpay help attract new customers, but it boosts basket size by coming in and making a purchase. But Afterpay doesn't just help bring in new
10% and drives loyalty by increasing shopping frequency. customers — it helps retain them too.
“We know that Afterpay.builds loyalty for our brand — we can see it in the numbers,” He says, “Once they know we have Afterpay, they come back. Not only do you keep
says co-founder Pete Winkle. the customer, but you're keeping a happy customer.”

22,23 Afterpay’s economic impact in Australia report &
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Seamless integration.

Signing up to Afterpay is simple, easy and free.
Simply visit Afterpay For Business to sign up.

$1M

IN GLOBAL SALES FOR
BALSAM HILL, AFTER THE
FIRST FIVE WEEKS WITH
AFTERPAY

Instant Impact.

Integration is effortless — regardless of whether you’re an in-store, e-commerce
retailer or omnichannel business.

If your website is created with a major e-commerce platform like Shopify or
WooCommerce, activating Afterpay simply requires downloading an app and
following the instructions. In-store integration is just as smooth. Franchises should

fill out this form to get the ball rolling.

-
NoA
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BALSAM HILL

“Integration was straightforward”

Balsam Hill partnered with Afterpay to offer its customers the flexibility to pay for
festive decor and ultra-realistic, premium Christmas trees in instalments.

From the beginning, Afterpay was “unbelievably responsive” and the integration
was “straightforward from a tech standpoint,” says Jennifer Howard of Balsam Hill,
which has sold millions of trees around the world.

In the first five weeks alone, the partnership with Afterpay yielded $1 million in sales.
“We have seen tremendous growth year over year in conversion,” says Howard. “As
well as a reduction in cart and checkout abandonment.”
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https://www.afterpay.com/en-AU/business
https://www.afterpay.com/en-AU/business/franchise

Be there when
they spena.

Join over 425,000 global businesses?* and sign up to Afterpay.

Afterpay powers sales for businessesdike yours, all day, every day. Superecharge
your growth, by tapping into more customers and more sales with Afterpay.

afterpaye”

24 Afterpay internal data, January 2025
All individual brand statistics provided by brands. Late fees, eligibility criteria and T&Cs apply. Credit checks may apply. Afterpay Australia Pty Ltd Australian Credit Licence 527911.




