
HOW TO HAVE YOUR 
STRONGEST financial 

year SALE YET

Want to close the year on a high? 
Discover exclusive insights, tips and 
tactics to boost your sales strategy.

Don't miss this 
major sales moment

More than half OF Afterpay’s customers hit the shops during the 
EOFY sales, making this a can’t-miss opportunity for merchants. 

Here’s how to maximise the moment.

60%
of Afterpay 

customers shopped 
the last EOFY sales*


5.2
average purchases per 

customer during the 
sales period*

41%
of customers shopped with 

small-to-medium-sized 
businesses*

Want to get in front of them?
Submit your EOFY offer by 30 May to be featured on the Afterpay Shop 

Directory, and use our ready-to-go marketing assets to help spread the 
word across your own channels.

SUBMIT YOUR OFFER NOW

MEET YOUR 
SHOPPERS

TIP
Consider your marketing mix, and which channels will help you reach Millennial and 
Gen Z shoppers. Don’t forget to include Afterpay in your social media posts, so 
customers know they CAN take advantage of your EOFY offer AND pay in instalments.

71%
OF EOFY CUSTOMERS WERE 

MILLENIALS AND GEN Z

how to reach

eofy shoppers

Understand your 
shoppers’ mindset

Understand what drives your 
customers to shop. Are they 

searching for work-related items 
to claim on their tax return? 

Looking to maximise their health 
insurance benefits before they 

expire? Refreshing their wardrobe 
for winter? Make sure your 

marketing speaks directly to their 
motivations.

spread 
the word

Shoppers can’t take advantage of 
your EOFY offer if they don’t know 
it exists. Amplify your promotion 

across as many channels as 
possible, from social media to 
emails, as well as on your e-

commerce website.

30% off 

invest in

amplification

Many shoppers research and compare 
deals before they buy. Make your 
offer stand out by investing in 

paid social media or search 
campaigns to reach them at the 

right moment.

in-store

vs online

shopped online*

shopped IN-STORE*

72.49%

25.51%

TIP
EOFY sale customers are cross-channel customers, so ensure 
that all your messaging – in-store, online and on social 
media – is consistent. And don’t forget to mention you have 
Afterpay; it could help close the deal.

prepare for 
peak periods

IN-STORE SALES SOARED...

12-3pm daily

Saturdays and Sundays*

ONLINE SALES SOARED...

9am-12pm and 6pm-9pm daily

Wednesdays, Thursdays and weekend*

WHAT BARGAIN-
SAVVY SHOPPERS 
SPEND ON

Top 5 best-performing 
items

1 Cosmetics

2 Dresses

3 Kitchen appliances

4 Bedding

5 televisions

Fast-growing categories

Hardware Sports and outdoor Toys and games

Top 5 best-performing 
categories

Apparel and accessories

Electronics

Travel and experiences

Home and garden

Beauty and cosmetics

supercharge

your eofy


sales
Submit your offer and promote it with our customisable 
assets to help supercharge your sales. We’ve created a 
range of easy-to-personalise templates, so you can 
spend less time creating marketing assets, and more 

time selling!

SUBMIT YOUR OFFER NOW

*source: Afterpay internal data, June 2024

https://airtable.com/appOhsSIv6K7lXFfW/shrbSrn8FO1NKFlYH
https://businessgrowth.afterpay.com/rs/424-IAB-218/images/Afterpay%20EOFY%20Toolkit%202025%20-%20AU.zip?version=0
https://airtable.com/appOhsSIv6K7lXFfW/shrbSrn8FO1NKFlYH

