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Unlock your best Afterpay Day yet

It’s the weekend your customers are waiting for. 
Here’s everything you need to stand out, sell 

more and own the moment this March.

The  behind 

the 

data
demand

data
data

The numbers say it all. When Afterpay Day hits, sales follow – making this a 
weekend you can’t afford to ignore.

1.11m
ANZ customers shopped 

the last Afterpay Day*

2.45m
Orders were placed over 


one weekend*

5
Orders were placed 


every second* 

No. 3
Australia and New Zealand's 
biggest sale event, behind 

Black Friday* 

Customers are primed. 
Are you?

Primed
Primed

Afterpay Day is already on shoppers’ radar. The opportunity? 

Making an offer they can’t refuse. 

100%
Afterpay customers are 
aware of Afterpay Day

36%
Plan to shop Afterpay Day in 

March 2026, with a further 
60% still deciding

6%
Increase in shoppers last 

Afterpay Day 

24%
Lift in sales for 

participating merchants 

Reach customers 
who are ready
Get featured on the Afterpay app. Submit your offer here by 13 
March 2026 to appear in the Afterpay Day Shop Directory – and 
meet ready-to-buy shoppers where they’re scrolling. 

Meet your 
Afterpay Day 
shopper

Meet
Meet

71%
Millennials and Gen Z 

69%
female

31%
male

Value seekers, 
not impulse 
buyers
These shoppers are deliberate. They’re 
stretching their dollars, not impulse buying – 
with 61% actively seeking discounts and 55% 
trying to save. Afterpay Day gives shoppers 
permission to trade up and treat themselves. 
(Just one in five plan to buy for others.) 
Essentials and upgrades move fastest. 

Digital-first, 

but store-
savvy
Consumers will shop both aisles: in-store and 
online. Two-thirds will shop all or mostly online, 
making a seamless website and checkout 
experience critical. But one in three shoppers 
will move between screen and store. The 
lesson? Connected channels drive both clicks 
and foot traffic.

A mix of 
faithfuls and 

first-timers
Afterpay Day rewards existing customers – and 
introduces you to new ones. In fact, 38% of 
customers shopped with a new merchant last 
Afterpay Day. The smart play: promote to your 
base and invest in social and paid channels to 
expand your reach. 

Marketing Tip
Consider your channel mix carefully, and meet Millennials and Gen Z where they already are. Make 
Afterpay visible in your social posts so customers know they can save now and spread payments over 
time. 

How to reach 

Afterpay Day shoppers

reach
reach

The Afterpay app is where it’s at. But to maximise awareness, it pays to amplify your offer across all your channels.

1 in 4
Check the Afterpay app

1 in 6
Browse Afterpay emails

1 in 7
Search retailer websites 
and the wider internet

1 in 10
Look out for retail 
emails and social posts

Want visibility 
where it matters 
most?
Get featured on the Afterpay app. Submit your offer here by 13 
March 2026 to appear in the Afterpay Day Shop Directory – 
where high-intent shoppers are actively looking to buy.

Here’s what  

the clicks

wins
wins
wins

We asked customers what stops their scroll. These are the offers that cut through.

67%
Free shipping

61%
Buy one, get one free

55%
Steep discounts

52%
Gift with purchase

49%
Spend and save

31%
Rewards or loyalty points

Want to really sweeten 
the deal?

sweeten
sweeten

Let your offer do the heavy lifting – then amplify it with the tactics shoppers respond to most. 

59%
Offer an exclusive Afterpay 

Day deal

50%
Send an email reminder

44%
Promote your offer online

36%
Promote on social media

35%
Send a dedicated sale email

30%
Create an Afterpay Day 

landing page

Big . 

Broad .

demand
appeal

demand
demand

Shoppers don’t look for just one thing. They come ready to buy across categories. 

28% clothing, footwear and 
accessories

19% beauty, health and wellness

17% electronics and tech

15% furniture, homewares and home 
improvements

10% games, hobbies, pets and 
outdoor

9% travel and experiences 

8% kids, babies and toys

8% food and beverage

6% entertainment and events

4% gift cards

Don’t sit this 
one out

Afterpay Day is one of the biggest retail moments of the year 
– and customers are already planning to shop it.  

Join now and put your brand in front of a million high-intent 
shoppers at the moment they’re ready to spend.

SUBMIT YOUR OFFER

by 13 March 2026 to be featured in the Afterpay app and Shop Directory 

– and make this your favourite weekend of the year.

SOURCE: 
Unless otherwise stated, data is from an internal Afterpay customer survey conducted 9–18 January 2026 with 1,514 respondents in Australia. 


* Additional insights from Afterpay internal data, 15–18 August 2025.

https://airtable.com/appOhsSIv6K7lXFfW/shr4CWVdY5BSKR6hl
https://airtable.com/appOhsSIv6K7lXFfW/shr4CWVdY5BSKR6hl
https://airtable.com/appOhsSIv6K7lXFfW/shr4CWVdY5BSKR6hl

